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General

1) What is Sponsored Videos?
Sponsored Videos is a premium Sponsored Search solution designed to improve the visibility of 
advertised items within search results. Advertisers can use these short video ads to help boost 
awareness and discovery of new brands and products.

Sponsored Videos can be used to complement Sponsored Brands and Sponsored Products by educating 
customers about item benefits at the consideration point of their Walmart shopping journey.

2) What is the buying method for Sponsored Videos?
Sponsored Videos product is available to Managed Serve and Self-Serve advertisers through Walmart Ad 
Center. Advertisers working with API partners can activate Sponsored Videos through the API integration. 

3) What are the advertiser benefits of Sponsored Videos?
Sponsored Videos will serve ads for promoted items within relevant search results. 
This ad format enables strong brand storytelling and can drive better performance. 
Specifically, Sponsored Videos can provide these benefits by being: 

Captivating: Grab attention through visual storytelling with sight and 
sound, demonstrating your item’s uses and benefits.

Complimentary: Improve your product discoverability strategy in search by incorporating Sponsored 
Videos to your search campaigns along with Sponsored Brands and Sponsored Products.

Informative: Showcase your unique brand positioning, helping to build awareness 
and product consideration in a descriptive, easy-to-understand narrative.

4) Will it be available for all Verticals?  
Yes, this product is available for all verticals without limitations. 

5) What placements are available for Sponsored Videos? 
Sponsored Search is available in-grid on search pages. We are exploring additional placements 
once Sponsored Videos in-grid post General Availability. for this product once Sponsored 
Videos in-grid launches in General Availability. 
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6) Is Sponsored Videos available on Product Details Pages and Homepage? 
We are exploring the expansion of Sponsored Videos throughout Walmart.com, 
but for now it is only availableon search in-grid. 

7) Does the Product Details Page need to have existing video on it for Sponsored Videos 
to be eligible to serve?
Currently, including video on Product Details Page is not supported for the first iteration of the 
Sponsored Videos. We plan to explore additional placements and video use scenarios in the long term. 

8) Can advertisers promote multiple Item IDs in one video ad? 
Currently, promoting multiple Item IDs is not supported for the first iteration of the Sponsored 
Videos. We plan to expand product capabilities in the long term. Advertisers can select up 
to 10 items per ad group, however only one item will be displayed in the video ad. 

9) Can we use a Browse page as our landing page? 
Browse page as a landing page destination is not supported for the first iteration of the Sponsored Videos. 
Sponsored Videos currently only supports a specific Walmart Product Details Page as a landing page. 

10) What are the technical specifications for Sponsored Videos? 
Video creatives need to follow these technical specifications: 

•	 Aspect ratio: 16:9

•	 Dimensions: 1920 x 1080px to 3840 x 2160px

•	 File size: <500MB 

•	 Format: .mp4 or .mov 

For a complete list of specifications, see the Sponsored Videos Creative Guide.  

11) What are the creative requirements for Sponsored Videos? 
Video creatives need to follow these creative specifications: 

•	 Tied to promoted item 

•	 5 to 30 seconds 

For a complete list of specifications, see the Sponsored Videos Creative Guide.  
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•	 Captioned 

•	 Audio recommended

http://image.comms.walmart.com/lib/fe8113727d670d757c/m/4/05126986-50d1-4194-bf28-f670da97669e.pdf
http://image.comms.walmart.com/lib/fe8113727d670d757c/m/4/05126986-50d1-4194-bf28-f670da97669e.pdf
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12) How many items can be added to one video campaign? 
For Sponsored Videos, a minimum of 1 item to a maximum of 10 items can be added to one video campaign. 

13) Is using competitor brand names in keywords supported for Sponsored Videos? 
Sponsored Videos campaign set up does not support brand term targeting. 

14) How to optimize the different performance of two similar Sponsored 
Videos campaigns running with matching bids? 
For campaigns of similar items, the impressions may be different due to item relevancy. Video 
creative is not a determining factor in this particular case. To increase the impression for the lower-
performing campaigns, you can try to increase the bids or add more relevant keywords. 

Campaign Management

1) How do I set up Sponsored Videos campaign? 
To start creating Sponsored Videos campaigns, advertisers need to 
follow a few steps in Walmart Ad Center, including:  

•	 Update video file in “Video Manager” 

•	 Go to Campaign Manager to create a new campaign 

•	 Enter “Campaign name” 

•	 Select “Sponsored Videos” campaign type   

•	 Determine schedule and budget 

•	 Set up “Ad group”  

•	 Select pre-uploaded video  

•	 Select items to promote (1 to 10 items) 

•	 Set keyword and bids (1 to 200 keywords) 

•	 Launch campaign 

•	 Wait for campaign review (up to 72 hours) before it goes live 
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2) Who can access Sponsored Videos campaigns?
Sponsored Videos is available to all brand verified Walmart suppliers and sellers, 
and to all Walmart Connect Partner Network API Partners.

3) What kind of placement does Sponsored Videos support? 
Sponsored Videos ad format is available within search in-grid pages. 

4) What kind of targeting do we support?
Currently, only keywords targeting is available.

5) What kind of targeting does Sponsored Videos support?
Only keyword targeting is available for Sponsored Videos. 

6) How many ad groups can be added to the campaign?
Only one ad group is allowed per campaign. 

7) How many videos can be added to the campaign?
For 1P users-

•	 Total budget limit: must be greater than $100.

•	 Daily budget limit: must be greater than $50.

•	 Total budget must be greater than daily budget.

For 3P users –

•	 Total budget limit: must be greater than $50.

•	 Daily budget limit: must be greater than $10.

•	 Total budget must be greater than daily budget.

8) What is the bidding floor price?
Bids must be between the CPC floor and $100.00 with no more than 2 decimal places.
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9) How many items can be added to the campaign?
Advertisers can add up to 10 items per ad group. 

10) How many items will be displayed in the ads?
Only one item will be displayed in the video ad.   

11) How many keywords can be added to the campaign?
Advertisers can select up to 200 keywords per ad group. 

12) Can the campaign go live if the video/item/keyword is rejected? 
If the video is rejected, the campaign will not go live. 

For item and keyword, if at least one item and one keyword are approved, the campaign can 
still go live on the scheduled date, even when other items or keywords are rejected. 

13) Are closed captions required for Sponsored Videos? 
Closed captions are required for video ads with spoken words.

14) Why is it mandatory to provide closed captions when you create Sponsored Videos campaigns?  
It is a requirement under the ADA (Americans with Disabilities Act) to 
provide closed captions for video ads with spoken words. 

15) What if a closed caption file is not provided by the advertiser for the video campaign?   
To support advertisers that don’t have closed caption files, we developed the 
automatic closed caption generation functionality. The system will automatically 
generate a closed caption file for your video asset that has spoken words.

If you do not have a closed captions file available, during media upload, the system will ask 
you  to proceed with accepting auto-generated closed captions. Afterwards the captions 
are generated, you will be able to see the review  and download the file  in Actions.

16) Is it possible to turn off the auto-generated closed captions file? 
You cannot turn off the closed captions file once it’s been uploaded. If you want to edit it, you can 
download the closed captions file and overwrite it with the Update new caption file option in Actions.
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17) How can I replace the previous closed captions file? 
Yes, you can do so by clicking on Update new caption file in Actions. Both auto-generated 
closed captions file and manually uploaded file can be replaced.

Measurement
1) What are the Measurement metrics available for Sponsored Videos?

•	 Video Impressions: The number of video impressions that met the MRC delivered impression 
standard, the first frame of the video is rendered.

•	 Viewable Impressions: The number of impressions that met the MRC viewability standard, which is 
50% viewable with 2 seconds playback completed.

•	 View-Through Rate (VTR): This is calculated by dividing the views by the video impressions.

•	 Click-Through Rate for Views (vCTR): This is calculated by dividing the total clicks by the total 
viewable impression.

•	 View-Through Attributed Sales: This measures the sales that are attributed based on a view of the ad 
(MRC defined view). Includes Advertised SKU sales only, no Other sales. 

•	 View-Through Orders: This measures the orders that are attributed based on a view of the ad (MRC 
defined view). Includes Advertised SKU orders only, no Other orders.

•	 View-Through Units Sold: This measures the sales that are attributed based on a view of the ad (MRC 
defined view). Includes Advertised SKU units sold only, no Other units sold.

•	 Total Complete View Attributed Sales: This measures the sales that are attributed based on a 
complete view of the ad.

•	 Advertised Complete View Attributed Sales: This measures the sales that are attributed based on a 
complete view of the ad. Includes Advertised SKU sales only. 

•	 Other Complete View Attributed Sales: This measures the sales that are attributed based on a 
complete view of the ad. Includes Other SKU sales only. 

•	 Complete View Orders: This measures the orders that are attributed based on a complete view of the 
ad. Includes Advertised SKU orders and Other SKU orders.

•	 Complete View Units Sold: This measures the sales that are attributed based on a complete view of 
the ad. Includes Advertised SKU units sold and Other SKU units sold.

•	 Video First Quartile Views: The number of impressions where the video was viewed to 25%.
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•	 Video Midpoint Views: The number of impressions where the video was viewed to 50%.

•	 Video Third Quartile Views: The number of impressions where the video was viewed to 75%.

•	 Video Complete Views: The number of impressions where the video was viewed to 100%.

•	 Video Unmutes: The number of impressions where the customer unmuted the video.

•	 5 Second Views: The number of impressions where the customer watched the complete video or 5 
seconds, whichever is shorter.

•	 5 Second View Rate: The percentage of impressions where the customer watched the complete video 
or 5 seconds, whichever is shorter.

2) What are the available video reports? 
Sponsored Video report types include the following dimensions: 

•	 Performance Dashboard includes aggregated performance of all videos in near real time 

•	 Standard & custom reports include aggregated performance 
of all videos by page type, platform, daily, brand

•	 Page Type report to include performance of video ads on search page 

•	 Daily performance report to include performance of video ads by day 

•	 Ad group performance report to include performance of video ads by ad group 

•	 Brand performance report to include performance of brands in video ads 

•	 Platform report to include performance of video ads on supported devices 

In addition, the aggregated performance reports of all videos broken down further by campaign 
and keyword level is available on-demand. Details of the new on demand reports include the 
following metrics:

•	 Video Campaign Performance report

	- Date: Reporting date based on your selected date range. 

	- Campaign Name: A campaign is a framework for managing your ads so that you 
can accomplish your desired goals. The essential elements of a campaign include 
campaign name, start and end date, total budget, daily budget, and bids. 

	- Campaign Id: Campaign IDs and ad group IDs can be found 

SP ONSORED VIDEOS EXTERNAL FAQS



www.walmartconnect.com

 
PROPRIETARY & CONFIDENTIAL  
These materials are provided pursuant to the parties’ confidentiality agreement and are considered Walmart confidential and proprietary information and may not be disclosed or further distributed without Walmart’s express consent.

©2023 Walmart Connect. All Rights Reserved.

in the Item Keyword Performance reports. 

	- Ad Group Name: Ad Groups exist within a campaign. Ad Groups are used as a 
container - they group your campaigns into smaller, manageable pieces. You 
can set a default bid at the product, keyword, or Ad Group level. 

	- Ad Group Id: Campaign IDs and ad group IDs can be found 
in the Item Keyword Performance reports. 

	- Impressions: An impression is recorded when your ad is delivered. 

	- Clicks: Clicks are the action recorded when an ad is displayed, and the customer clicks on the ad. 

	- CTR: Click-Through Rate is the rate of total clicks divided by the total number of impressions. 

	- Average CPC: Cost Per Click (CPC) is the amount you will 
pay each time a customer clicks on your ad. 

	- Ad Spend: Ad Spend is the cost spent when someone clicks 
on an ad. Ad Spend is calculated as CPC* Clicks. 

	- ROAS: The rate of Total Attr. Sales Revenue divided by ad spend. 

	- Total Attributed Sales: Total sales revenue made from units sold. 

	- Orders: Are defined as purchases made by a customer after clicking on an advertised 
item and are counted for any advertised or non-advertised item within the same 
brand if the customer has initially clicked on an advertised item for that brand. 

	- Units Sold: How many of your items were sold based on 
direct, brand, and related clicks to your ads. 

	- Conversion Rate: The rate of total orders placed divided by the total number of clicks. 

	- Video Impressions: The number of video impressions that met the MRC 
delivered impression standard, the first frame of the video is rendered. 

	- Viewable Impressions: The number of impressions that met the MRC viewability 
standard, which is 50% viewable with 2 seconds playback completed.

	- View-Through Rate (VTR): This is calculated by dividing the views by the video impressions. 

	- Click-Through Rate for Views (vCTR): This is calculated by dividing 
the total clicks by the total viewable impression. 
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	- View-Through Attributed Sales: This measures the sales that are attributed based on a 
view of the ad (MRC defined view). Includes Advertised SKU sales only, no Other sales. 

	- View-Through Orders: This measures the orders that are attributed based on a view of 
the ad (MRC defined view). Includes Advertised SKU orders only, no Other orders.

	- View-Through Units Sold: This measures the sales that are attributed based on a view of 
the ad (MRC defined view). Includes Advertised SKU units sold only, no Other units sold.

	- Total Complete View Attributed Sales: This measures the sales that 
are attributed based on a complete view of the ad.

	- Advertised Complete View Attributed Sales: This measures the sales that are attributed 
based on a complete view of the ad. Includes Advertised SKU sales only. 

	- Other Complete View Attributed Sales: This measures the sales that are attributed 
based on a complete view of the ad. Includes Other SKU sales only. 

	- Complete View Orders: This measures the orders that are attributed based on a 
complete view of the ad. Includes Advertised SKU orders and Other SKU orders.

	- Complete View Units Sold: This measures the sales that are attributed based on a 
complete view of the ad. Includes Advertised SKU units sold and Other SKU units sold.

	- Video First Quartile Views: The number of impressions where the video was viewed to 25%. 

	- Video Midpoint Views: The number of impressions where the video was viewed to 50%. 

	- Video Third Quartile Views: The number of impressions where the video was viewed to 75%. 

	- Video Complete Views: The number of impressions where the video was viewed to 100%. 

	- Video Unmutes: The number of impressions where the customer unmuted the video. 

	- 5 Second Views: The number of impressions where the customer watched 
the complete video or 5 seconds, whichever is shorter. 

	- 5 Second View Rate: The percentage of impressions where the customer 
watched the complete video or 5 seconds, whichever is shorter. 

•	 Video Keyword Performance report

	- Start Date: Start date you provided when creating your campaign. 

	- End Date: End date you provided when creating your campaign or 
if you edited your campaign and changed the end date. 
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	- Campaign Name: A campaign is a framework for managing your ads so that you 
can accomplish your desired goals. The essential elements of a campaign include 
campaign name, start and end date, total budget, daily budget, and bids. 

	- Keyword: A keyword is the word or set of words a customer searches for. 

	- Match Type: When bidding on keywords, you have three match type options to bid 
on: i.e., broad-, phrase- and exact-match keywords across all demand channels. 

	- Impressions: An impression is recorded when your ad is delivered. 

	- Clicks: Total number of clicks your ads have received based on your selected date range. 

	- Click-Through Rate (CTR): Click Through Rate is the rate of total 
clicks divided by the total number of impressions. 

	- Cost Per Click (CPC): Average CPC amount based on your selected date range. 

	- Spend: Ad Spend is the cost spent when someone clicks on 
an ad. Ad Spend is calculated as CPC* Clicks. 

	- ROAS: Return on ad spend number based on your selected date range. 
Dividing sales by spend amount generates this number. 

	- Total Attributed Sales: Total sales revenue made from units sold. 

	- Orders: Are defined as purchases made by a customer after clicking on an advertised 
item and are counted for any advertised or non-advertised item within the same 
brand if the customer has initially clicked on an advertised item for that brand. 

	- Units Sold: How many of your items were sold based on 
direct, brand, and related clicks to your ads. 

	- Conversion Rate: The rate of total orders placed divided by the total number of clicks. 

	- Video Impressions: The number of video impressions that met the MRC 
delivered impression standard, the first frame of the video is rendered.

	- Viewable Impressions: The number of impressions that met the MRC viewability 
standard, which is 50% viewable with 2 seconds playback completed. 

	- View-Through Rate (VTR): This is calculated by dividing the views by the video impressions.

	- Click-Through Rate for Views (vCTR): This is calculated by dividing the total clicks by 
the total viewable impression. 
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	- View-Through Attributed Sales: This measures the sales that are attributed based on a 
view of the ad (MRC defined view). Includes Advertised SKU sales only, no Other sales. 

	- View-Through Orders: This measures the orders that are attributed based on a view of 
the ad (MRC defined view). Includes Advertised SKU orders only, no Other orders.

	- View-Through Units Sold: This measures the sales that are attributed based on a view of 
the ad (MRC defined view). Includes Advertised SKU units sold only, no Other units sold.

	- Total Complete View Attributed Sales: This measures the sales that 
are attributed based on a complete view of the ad.

	- Advertised Complete View Attributed Sales: This measures the sales that are attributed 
based on a complete view of the ad. Includes Advertised SKU sales only. 

	- Other Complete View Attributed Sales: This measures the sales that are attributed 
based on a complete view of the ad. Includes Other SKU sales only. 

	- Complete View Orders: This measures the orders that are attributed based on a 
complete view of the ad. Includes Advertised SKU orders and Other SKU orders.

	- Complete View Units Sold: This measures the sales that are attributed based on a 
complete view of the ad. Includes Advertised SKU units sold and Other SKU units sold.

	- Video First Quartile Views: The number of impressions where the video was viewed to 25%. 

	- Video Midpoint Views: The number of impressions where the video was viewed to 50%. 

	- Video Third Quartile Views: The number of impressions where the video was viewed to 75%. 

	- Video Complete Views: The number of impressions where the video was viewed to 100%. 

	- Video Unmutes: The number of impressions where the customer unmuted the video. 

	- 5 Second Views: The number of impressions where the customer watched 
the complete video or 5 seconds, whichever is shorter. 

	- 5 Second View Rate: The percentage of impressions where the customer watched the 
complete video or 5 seconds, whichever is shorter. 

3) Can I track my video ad performance by quartile views? 
Yes, video completion quartiles refer to the number of video views that made it to the 25, 
50, 75 or 100 percent mark of a video. An event is logged once per impression. If the user 
plays the ad again, then the impression is not counted. There will be no first quartile event 
logged if the customer watches 5 seconds of the clip before stopping and exiting it. 
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4) Can I track how many times users unmute my video ads?
Yes, even if the customer unmutes the ad before the video starts, it counts as an unmute. Even if 
the consumer mutes and unmutes the video many times, just one unmute is tallied per impression. 
Only unmuted video players are counted. For example, if a customer unmutes their computer operating 
system or audio hardware, that action is not counted unless it also controls the video player. 

5) How does video ad performance attribute users who watched but did not click? 
We will give a viewable impression, but attribution will still be tied to the click.  

6) Are Viewable Impressions measured similar to other advertising platforms? 
The number of impressions that met the Media Rating Council (MRC) viewability 
standard, which is 50% viewable with 2 seconds playback completed.  

7) How is Click-Through Rate for Views (vCTR) measured?  
This is calculated by dividing the total clicks by the total viewable impression. 

8) Do we trigger a 5 second view beacon if user hits pause then unpause within 5 seconds?  
Yes, the number of impressions where the shopper watched the complete video or 5 seconds, 
whichever is shorter. 
 
9) How is 5 Second View Rate measured?  
The percentage of impressions where the shopper watched the complete video or 5 seconds, 
whichever is shorter. 

10) How is Video Midpoint Views measured? 
The number of impressions where the video was viewed to 50%. An event is logged once per 
impression. If the user plays the ad again, then the impression is not counted. If the user skips 
the midpoint of the video,then this event is not logged. 
 
11) How often is Walmart Connect Ads Video reporting updated?
Sponsored Videos reporting is updated regularly, providing up-to-date insights 
into your campaign performance.
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12) Can I download my Walmart Connect Ads Video reporting data? 
Yes, you can download your Walmart Connect Ads Video reporting data 
in a CSV file format for offline analysis and reporting. 

13) Are New-to-brand metrics available for Sponsored Videos campaigns?
New-to-Brand metrics are available for all Sponsored Search campaigns, including 
Sponsored Videos campaigns. 

14) How does Walmart Connect define a new to brand order?
Walmart Connect defines a new to brand customer as one who purchases a brand’s product on 
Walmart’s digital properties as a result of an ad campaign, after not having purchased the brand at 
or on Walmart for the 12 prior months. 

15) Do view through sale attribution metrics require a video 
completed view? Or any length of view requirement
For view-through sale attribution metrics, a video does not need to be completed. Instead, the MRC 
viewability standard requires a minimum of 50% viewability and 2 seconds of playback completion for 
a view-through conversion to be counted. 

16) If a user clicks a Sponsored Product and then a Sponsored Video (or vice versa), 
do we count a single order?
If a user clicks on a Sponsored Product and then a Sponsored Video (or vice versa) and makes a 
purchase, it would still be counted as a single order and attributed to the Sponsored Video campaign 
(as our Sponsored Search attribution is based on Last-Click methodology). 

17) Is there a minimum watch time for a view through conversion to be counted?
50% viewable with 2 seconds playback completed is the minimum watch time for a view 
through conversion to be counted according to the MRC viewability standard.


