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Sponsored Videos best practices
Sponsored Videos is a premium Sponsored Search solution designed to improve 
the visibility of advertised items within search results, to help boost awareness 
and conversions. These short, keyword-targeted video ads promote a single 
item within relevant Search In-grid results. A click anywhere on the video sends 
the customer to the item page to learn more. There’s even a direct add-to-cart 
button to make buying effortless. 

Below are some high-level best practices; choosing which to adopt will depend 
on the brand and strategy. 

Sponsored Video guidelines:
To prepare the Sponsored Videos ad for review, please ensure it  
meets the following technical and creative specifications. 
 
Video specifications, creative:

•	 5-30 seconds 

•	 Videos with spoken words must include closed captions 

Video specifications, technical:

•	 Aspect ratio: 16:9

•	 Dimensions: 1920 x 1080px to 3840 x 2160px

•	 File size: 500MB maximum

•	 Format: .MP4 or .MOV

 
Refer to the Sponsored Videos Advertising Help page 
for a full list of specifications and guidelines. 

https://advertisinghelp.walmart.com/s/guides?article=000010941&channel=SponsoredVideos
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Sponsored Videos campaign strategy and recommendations
While the best structure for campaign set-up depends on the goals of each campaign,  
below are recommendations that may drive better performance.

•	 Think about your campaign objectives — the results you would like to achieve. 

•	 Align the creative content with your campaign objectives. 

•	 Choose high-priority items to promote, such as top converters, best sellers and 
seasonally relevant items.  

•	 Use relevant keywords.  

•	 Keep the video focused on the item you’re promoting. 

•	 Tell a concise story that connects with customers. 

•	 Update the item page for each item being promoted. 

•	 Promote different variants to see what resonates with customers. 

•	 Only one Sponsored Videos profile is allowed for a campaign. 

•	 Currently, only one ad group can be added to a Sponsored Videos campaign. 

•	 Set the minimum keyword bid higher than the CPC floor to help increase bid 
competitiveness and the chance of your ad serving in a top Search In-grid 
placement. 

•	 Sponsored Videos campaigns should run 4-6 weeks to allow for sales to be counted 
within the 14-day attribution window. 

•	 A minimum of one and maximum of 10 items can be added to an ad group. We 
recommend you add more than one relevant item, if applicable. 

•	 Promote items that will be in stock during the full run of the campaign. 

•	 While building your campaign, use a selection of keywords suggested by the 
platform in the creation of your keyword list. 

•	 Use “exact-match” to reach a specific audience, or experiment with “phrase-match” 
and “broad-match” to expand visibility. 

•	 Use existing Snapshot v2 reports to optimize your campaigns. 

•	 Review the Keyword Performance report to identify what customers are searching 
for, and which keywords are leading to conversions and improving item visibility. 

•	 Frequently update keyword bids based on performance, allocating more budget to 
those with a higher click-through-rate or ROAS. 
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Keyword recommendations for manual campaigns
•	 Three days after campaign launch, check the keyword 

recommendations widget to access the on-demand report. 

•	 Use bulk operations to simultaneously upload recommended 
keywords to multiple ad groups. 

•	 A few days after adding recommended keywords, evaluate their 
impact on the campaign by reviewing Keyword Performance and 
Item Keyword reports. 

•	 Check the keyword recommendations widget daily for the latest 
recommendations. 

Rely on visuals, not narration   

•	 Because videos launch on mute, consider showing 
the item in use.  

•	 Include simple headlines to get the point across.  

•	 Add closed captions to ensure customers 
don’t miss important details, and for WCAG 
compliance.  

Creative best practices
Showcase the item 

•	 Showcase the advertised item within the 
first three seconds.  

•	 Deliver the core message within the first 
five seconds. 

•	 Show people interacting with the item.  

•	 Help educate customers with a demo.

Stay top-of-mind 

•	 Make sure your brand logo appears the entire 
time, from second zero to the end card.

Think mobile 

•	 Show the item large enough that it can be 
easily seen on a smartphone screen. 

•	 Make sure headlines and captions are readable 
on a smartphone screen. 

Bring the energy 

•	 Use bold, simple visuals and typography.  

•	 If the video includes still images of the item, 
use quick cuts to keep the viewer engaged.   

•	 Make sure any audio matches the energy of 
the visuals.  

For Sponsored Videos campaign workflow, please refer 
to the Sponsored Videos API workflow guide.
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Tools to use:
Top search trends (API only)

Item recommendations

Keyword recommendations

Item Health report

Item-keyword performance report

Sponsored Search Content Quality Best Practices
Content quality guide 

Optimization tips to increase an item’s discoverability

Guidelines & requirements for product title, description, and features

Search relevancy best practices

https://developer.walmart.com/doc/us/us-wmc-ads/us-wmc-ads-search-trends/
https://developer.walmart.com/doc/us/us-wmc-ads/us-wmc-ads-item-recommendations/
https://developer.walmart.com/doc/us/us-wmc-ads/us-wmc-ads-keyword-recommendations/
https://developer.walmart.com/doc/us/us-wmc-ads/us-wmc-ads-snapshot-reportsv1/
https://developer.walmart.com/doc/us/us-wmc-ads/us-wmc-ads-snapshot-reportsv2/
https://advertisinghelp.walmart.com/s/guides?article=000009929
https://supplierhelp.walmart.com/s/guide?article=000007158
http://Guidelines & requirements for product title, description, and features
http://Search relevancy best practices

